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This document is the Target Market Determination (TMD) for Sundays Cyclist Insurance (Insurance) 

distributed by Velosure Pty limited (Velosure) ABN 81 151 706 697 AR No. 410026, authorized 

representative of the issuer, The Hollard Insurance Company Pty limited (Hollard) ABN 78 090 584 473, 

AFSL 241436 (together 'we'). Sundays is a trading name of Velosure. This TMD was prepared on 10th of 

September 2022. 

We take a consumer-centric approach to the design and distribution of insurance products to make sure 

that our products are suitable for the consumers who buy them. 

Purpose of this document 

The purpose of this TMD is to describe the class of customers for which the Insurance has been designed 

and to specify distribution conditions, which together ensure that the Insurance is likely to be consistent 

with the likely objectives, financial situation and needs of those consumers. 

It's important to note that this TMD doesn't take anyone's personal circumstances into account. Even if 

you are a consumer in the target market, and we offer the Insurance to you, that doesn't necessarily 

mean that it is appropriate for your personal circumstances. No one knows your situation better than 

you, so before you make any decisions about the Insurance, you should read and consider the Product 

Disclosure Statement (PDS) which provides complete information about the Insurance, including 
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Renewals 

Before a policy expires, we will consider: 

• the information you previously provided to us;
• updates to that information; and
• other potential changes.

Based on this information, we will consider whether it's likely that you are in the target market for your 

current type of cover and applicable key attributes and whether we will offer renewal. In making this 

assessment, we will have regard to the likely impact on customers of offering cover to customers who 

are not in the target market and of other various alternatives. 

As part of the renewal process, we will contact you to confirm the information we have that is relevant 

to assessing whether you are in the target market and whether we will offer to renew your policy (or 

notify you that we will not renew). If we believe that you are not likely to be in the target market for 

your current type of cover, or if we decline to renew, we will explain this clearly and prominently. 

If, having been sent our renewal communication, you contact us with any changes or instructions, 

accept the renewal offer and/or allow a renewal to proceed on the terms offered, we will take that into 

account in determining whether you are likely to be in the target market. 

TMD Reviews 

We will review this TMD regularly to make sure it remains appropriate. The next review is due within 3 

years of the preparation date of  this document.

As well as our regular reviews, additional reviews may be triggered if we determine that there has 

been an event or circumstance that reasonably suggests that this TMD needs to change. This would be 

the case if it's no longer reasonable to conclude that: 

• if the Insurance is issued to a customer in accordance with the distribution conditions, it would

be likely that the customer is in the target market; or

• the Insurance is likely to be suitable for customers in the target market.

Review triggers could be identified from: 

• changes to the Insurance terms;

• compliance incidents and internal audit findings;

• information received from and/or in relation to distributors (see below);
• changes to our underwriting guidelines, pricing, or reinsurance requirements; and

• feedback and policy from ASIC, AFCA, Code Governance Committee and/or other relevant

bodies.

We take reasonable steps to monitor relevant information (including the information referenced 

above) and other metrics to assess if our TMD needs to be reviewed and reassessed. 
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